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WHILE 64 PER CENT OF WOMEN preferred a career-
oriented man to a family guy, the majority of men
(52 per cent) preferred women who were more fam-
ily focused, the survey says.  Metro Vancouver News Services

ACCORDING TO THE FastLife And Lavalife Dating Survey
2006, 44 per cent of men are looking to score on the first
date while 66 per cent of women believe that the man
should foot the bill for dinner.  Metro Vancouver News Services

New experiences build confidence
W hen’s the last time you

tried something new?
Anything — from switch-

ing to a new toothpaste to playing
a new sport? You’d be surprised at
how much it can affect your life,
even just for the moment. 

How can a new toothpaste possi-
bly affect you that much? By try-
ing a new product, you’re opening
up to change, keeping contempo-
rary, adapting and learning. Also,
that new product may have a new
ingredient, such as a polishing
agent, that may actually do what
it promises and make your teeth
shinier
than they
were be-
fore. 

Let’s look
at some-
thing big-
ger — try-
ing a new sport can be an exhila-
rating experience, but it can be
quite humbling, too. Take veteran
snow skiers, for example. Accom-
plished on the hills, they feel con-
fident attempting an advanced-
level black diamond run, the
toughest on the slopes. Now that
same person decides to try snow-

boarding, and can barely make it
from the rental hut to the bottom
of the lift! 

The two winter board sports are
very different, requiring different
forms of muscle control, stance
and balance. And knowing how to
do one definitely does not make
you knowledgeable on the other. 

Consider the effect of trying
something new in your workplace.
Going beyond your own job de-
scription to cover for someone or
pitch in gives you insight into
your colleague’s skills and daily
demands, plus a new perspective

on your own. 
A friend of

mine is in
sales. The
other day he
was asked to
be on a panel
discussing the

more technical aspects of his com-
pany. Nervous at first, he opted to
take on the challenge. He studied
up on the parts of the company he
didn’t know in detail, and asked
around how panel discussions
usually work. 

After the event, he felt he had
not only learned more about his

company, but he had gained pride
in taking on a challenge and suc-
ceeding. His confidence increased,
along with his self-esteem. 

When a baby is first-born, he or
she arrives with a clean slate — no
likes or dislikes, no experiences.
It’s up to that child’s parents to
introduce new things all the time
— from the most basic concepts
such as colours, to all the avail-
able varieties of fruits and vegeta-
bles. Without trying new things,
that baby won’t even know that
they exist. 

When we try something new,
we learn a little bit more about
ourselves: our likes and dislikes;
our areas of expertise and those
that challenge us; our strengths
and weaknesses. If we try it and
we don’t like it, we don’t have to
continue using the product, or
playing the sport or eating the
food. We can always go back to
what we know. 

But if we do like what we’ve
tried, we can learn from it and in-
corporate it into our world, mak-
ing our lives fuller and richer.

LISI TESHER
relating@metronews.ca

relating
Trying something new, such as rock climbing, can be a great challenge.

Singles event, movie night combined
Movies are big business.

So too is the singles
market. Pair them togeth-
er and you’ve struck upon
Lavalife’s new Click At A
Flick idea.

This isn’t, I promise,
some cheesy spin-off film
of You’ve Got Mail, but
rather the dating site’s at-
tempt at bringing the on-
line dating experience of-
fline and into the movie
theatres on a bi-weekly
basis. 

“We wanted to create
something where singles
feel comfortable and going
to a movie just seemed like
a natural fit because it is
something they already
do,” says Lori Miller, event
and promotions manager
for Lavalife.

Lavalife is currently test-
ing the waters with this
new program in Toronto

and will roll
out the sin-
gles event in
Vancouver on
Nov. 22. To
find out if
singles and
movies really do mix, I
went out to Toronto for
the premiere. 

The night started with a
mix-and-mingle as the the-
atre had been transformed
into a lounge. Music
pumped through the long
narrow space, with the
door at one end, the bar at
the other end. The glow of
the movie screen lit up the
room. The crowd was typi-
cal late 20s to early 30s
urban professionals, the
majority dressed in work
attire (the event started at
6 p.m.) with perhaps a but-
ton or two undone to gain
a little extra attention. 

“Whenever you put a
large group of singles in
one place, it takes the
pressure off,” says Miller. 

A speed dating game
helped break the ice and
after about an hour-and-a-
half of mixing and min-
gling, the lights dimmed
and we began to head up
into the seats — some
heading back to the group
of friends they came with,
others finding someone
new to watch the movie
with.
◗ Click At A Flick costs the
same as a regular movie
ticket. For more, visit
www.lavalife.com/click.

SIDS linked
to brainstem, 
scientists say
U.S. scientists believe they
have found the cause of cot
deaths, or Sudden Infant
Death Syndrome (SIDS),
Ananova.com reports. They
say they have strong evi-
dence it’s caused partly by a
treatable genetic disorder.

A new study found 31 ba-
bies who died mysteriously
in their sleep had brain ab-
normalities, which affected
the brainstem’s ability to
sense high amounts of car-
bon dioxide and low oxygen
levels. 

This meant the babies
were at risk in situations
where they began breathing
in their own recycled
breath. The most common
instances are when they are
sleeping face-down or have
their faces covered by bed-
ding.

Research has already
shown that putting a baby to
sleep on its stomach greatly
increases the risk of SIDS.
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